FOR IMMEDIATE RELEASE
Contact: Ben Williamson, Animal Outlook, bwilliamson@animaloutlook.org, (310) 874-0009

Animal Outlook Files Humane Washing Lawsuit Against ALDI for Deceptive
Cage-Free Egg Marketing
Major Grocery Chain Failed to Honor 2016 Cage-Free Pledge While Claiming Commitment
to Five Freedoms Animal Welfare Standards

Batavia, Illinois — April 21, 2026 —Animal Outlook, a leading national nonprofit organization
dedicated to animal protection and consumer transparency, has filed a lawsuit in the Superior
Court of the District of Columbia against ALDI Inc., one of the nation's largest grocery retailers,
for deceptive marketing practices related to its cage-free egg commitments.

The lawsuit, brought under the District of Columbia Consumer Protection Procedures Act,
challenges ALDI's decade-long pattern of misleading consumers about its animal welfare
practices. In 2016, ALDI publicly pledged to transition to a 100% cage-free shell egg supply
chain by 2025. However, the company failed to meet this commitment and continues to source
eggs from facilities that confine hens in battery cages—cramped wire enclosures that often
provide each bird less space than a single sheet of paper.

The complaint details how ALDI promoted its cage-free commitment through press releases,
social media, and its website for years, but when it became clear the company would not fulfill
the pledge, ALDI buried acknowledgments of its failure in fine print within corporate
responsibility reports. ALDI has continued to feature the original 2016 commitment on its
"Cage-Free Eggs Available At ALDI" webpage up until the filing of this lawsuit.

Compounding the deception, ALDI's public-facing animal welfare policy states that the Five
Freedoms—internationally recognized animal welfare standards that include sufficient space for
animals to exercise normal behaviors—are "foundational" to the company. Yet battery cages
fundamentally contradict these principles, denying hens the ability to engage in natural
behaviors like spreading their wings, nesting, or dust bathing. In what is believed to be the first
case of its kind, this lawsuit challenges in court the sale of eggs from hens kept in battery cages
against a company's purported adherence to the Five Freedoms of animal welfare.

"ALDI made a clear promise to consumers who care deeply about animal welfare, then quietly
abandoned that pledge while continuing to market itself as a company committed to humane
practices," says Ben Williamson, Executive Director of Animal Outlook. "By continuing to market
its cage-free pledge to consumers, even when ALDI knew that it could not meet its 2025
deadline, ALDI made years of false and misleading representations in violation of the CPPA.
Consumers have the right to truthful information about how their food is produced, especially
when companies use animal welfare claims to influence purchasing decisions."

Battery cages represent some of the most restrictive confinement systems in animal agriculture.
Research shows that approximately 58% of consumers consider cage-free status when
purchasing eggs, and 83% would switch to brands that guarantee higher animal welfare
standards.

Over the past decade, more than 500 U.S. companies made commitments to transition to
cage-free eggs by 2025, and most have honored those pledges. ALDI, however, has not.
Instead, the company has doubled down on making animal welfare claims that are inconsistent
with its failed pledge. ALDI represents to the public that it prioritizes the Five Freedoms and the



Five Domains of animal welfare in its supply chain—the latter providing a comprehensive
framework to assess animal well-being by focusing on positive experiences rather than just
minimizing harm—uwhile quietly backtracking from its cage-free egg commitment.

"The era of consequence-free broken promises is over," continues Williamson. "For years,
animal advocates worked in good faith with companies, provided technical assistance,
celebrated incremental progress, and gave extensions and grace periods. Meanwhile, these
companies enjoyed all the benefits—customer loyalty, premium pricing, positive press—while
chickens continued suffering under the same conditions."

Animal Outlook, represented by Richman Law & Policy and its in-house legal team, is asking
the court to order ALDI to stop its misleading marketing practices, publicly disclose that it failed
to meet its cage-free pledge, and either fulfill its animal welfare commitments or cease making
such claims to consumers.

ALDI operates more than 2,600 stores across 39 states and markets its products to millions of
American consumers, including residents of the District of Columbia, through retail locations, its
corporate website, and social media platforms. The lawsuit was filed on behalf of the general
public of the District of Columbia and District consumers who have been misled by ALDI's
deceptive marketing practices.

For more information visit https://animaloutlook.org/legal-advocacy/#aldi

A Animal look

Animal Outlook is a national nonprofit 501(c)(3) animal advocacy organization based in
Washington, DC. Our mission is to change the world for animals by exposing the truth and
empowering people to make compassionate choices. For more information, visit
animaloutlook.org.

About Richman Law & Policy

Richman Law & Policy is more than a law firm—we are a socially conscious collective of
attorneys and advocates committed to applying our legal expertise to effect meaningful change.
Guided by the principle of Tikkun Olam—the repair of the world—we apply law and policy in
innovative, forward-looking ways to address systemic harms. Through a policy-driven approach
to impact litigation, we hold powerful corporations accountable for practices that threaten public
health, workers, animals, and the environment. Our firm specializes in complex state, federal,
and appellate litigation, representing consumers, nonprofits, and businesses in high-impact
matters.
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