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Superior Court
of the District of Columbia

SUPERIOR COURT OF THE DISTRICT OF COLUMBIA
CIVIL DIVISION

ANIMAL OUTLOOK, P.O. Box 9773,
Washington, DC 20016

2026-CAB-001840Plaintiff, Case No.

ALDI INC., 1200 N. Kirk Road, DEMAND FOR JURY TRIAL
Batavia, IL 60510.

Defendant.

PlaintiffAnimal Outlook ("AO") brings this action against Defendant ALDI Inc.

("ALDI") and alleges the following based upon personal knowledge, information, and belief.

This consumer protection Complaint is brought on behalf of the general public of the District of

Columbia, in the interest of consumers, and pursuant to the District of Columbia Consumer

Protection Procedures Act ("CPPA").

INTRODUCTION

1. This is consumer protection case concerning deceptive marketing

representations about ALDI's egg products. Animal Outlook, a nonprofit public interest

organization dedicated to animal and consumer protection, challenges these deceptive marketing

representations on behalf of the general public of the District of Columbia. AO seeks no

monetary damages, only an end to the deceptive marketing and advertising at issue.

2. ALDI, one of the largest grocery retailers in the country, pledged in 2016 that its

shell egg supply chain would be 100 percent cage free by 2025. The promise was significant:
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when egg-laying hens are raised in battery cages,1 they are often confined to a space smaller than 

a sheet of paper. Cage-free housing is thus a widely accepted baseline for animals’ well-being.  

3. ALDI maintained its pledge through the 2018 version of the ALDI US Animal 

Welfare Buying Policy (“Welfare Policy”), before adding a caveat in 2019 that the cage-free 

promise would be contingent on available supply, regulatory, and consumer demand. By 2025, 

ALDI had quietly deleted the pledge from its Welfare Policy altogether, without a single 

discernible press release or post on social media.  

4. On information and belief, ALDI’s 2024 Progress Report is the only public 

document that disclosed—in fine print—that ALDI “[would] not achieve [its] goal to transition 

to a 100% cage-free shell egg supply chain by 2025;” yet even there, ALDI blatantly misled 

consumers in the body of the report, reaffirming its “[t]ransition to a shell egg supply chain that 

is 100% cage free by 2025 based on available supply, regulatory and consumer demand.” A true 

and correct copy of the 2024 Progress Report is attached as Compl. Ex. A. 

5. On information and belief, ALDI has never disclosed its progress towards meeting 

its cage-free pledge, even while its sister company, ALDI Australia, has disclosed its own failed 

pledge and provided percentage-based updates.  

                                                      
1 Battery cages are shared wire enclosures, typically spanning just a few feet and standing 

roughly 15 inches tall. Under standards set by United Egg Producers—an agricultural trade 

group representing US egg farmers—the 2017 guidelines require each hen to have between 67 

and 86 square inches of floor space. To put that in perspective, a standard sheet of printer paper 

offers more room, at over 90 square inches. Siân Phillips, Everything You Should Know About 

Battery Cages, The Humane League (Feb. 5, 2025), https://thehumaneleague.org/article/battery-

cages.  

https://thehumaneleague.org/article/battery-cages
https://thehumaneleague.org/article/battery-cages
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6. Moreover, ALDI’s webpage titled “Cage-Free Eggs Available at ALDI” 

continues to highlight its cage-free pledge as a marketing point for consumers. A true and correct 

copy of this webpage is attached as Compl. Ex. B. 

7. On that webpage, ALDI does not disclose that it failed its pledge.  

8. On that webpage, ALDI does not disclose that many of its shell eggs are not 

obtained from a cage-free environment. 

9. Meanwhile, the company has doubled down on claims that animals in its supply 

chain have access to “sufficient space,” “freedom to express normal behavior,” and the other 

“Five Freedoms” and “Five Domains” that are central to animal welfare. A true and correct copy 

of ALDI’s 2025 Welfare Policy is attached as Compl. Ex. C.   

10. To date, these welfare claims are at the heart of ALDI’s public-facing welfare 

statements. ALDI’s 2025 Welfare Policy makes specific claims about its standards for animal 

housing; emphasizes that the “Five Freedoms” are “[t]he foundation of ALDI US’s Animal 

Welfare policy;” and asserts ALDI’s belief that “animals are sentient beings, and their emotional 

health should be prioritized amongst all management practices.” Compl. Ex. C.   

11. Battery cages for egg laying hens, which ALDI continues using in its supply 

chain, are not consistent with ALDI’s own housing standards or any of the Five Freedoms, least 

of all “sufficient space” to “exercise normal behaviors.” Compl. Ex. C. The use of cages 

conflicts with the Five Domains, which were established to ensure animals’ mental and 

emotional fulfilment.  

12. ALDI’s marketing is false and misleading to D.C. consumers under the CPPA, 

D.C. Code § 28-3901 et seq., and D.C. Code § 11-921(a).  
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13. ALDI has engaged in ongoing CPPA violations by promoting its cage-free 

commitment to consumers while aware that it would not fulfill—and ultimately did not fulfill—

that pledge.  

14. ALDI further violates the CPPA by issuing specific animal welfare 

representations designed to influence purchasing decisions while failing to implement the 

foundational cage-free practices underlying those claims. 

JURISDICTION AND VENUE 

15. This Court has subject matter jurisdiction over this action pursuant to the CPPA, 

D.C. Code § 28-3901 et seq., and D.C. Code § 11-921(a).   

16. Plaintiff Animal Outlook consents to this Court’s jurisdiction over it 

by filing this Complaint.  

17. The Court has personal jurisdiction over ALDI pursuant to D.C. Code § 13-

423(a)(1) because the claims herein arise from ALDI “transacting . . . business in the District of 

Columbia.” ALDI has purposefully directed its marketing practices to District of Columbia 

consumers and has availed itself of the benefits and protections of District of Columbia law, and 

it is therefore reasonable for ALDI to anticipate being subject to an action in the courts of this 

District.  

18. Venue is proper in this Court pursuant to D.C. Code § 28-3905(k)(2) because 

ALDI directs its marketing at consumers within the District of Columbia, sells its eggs in the 

District, and has caused injury in the District. AO seeks to represent consumers and the general 

public of the District.  
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PARTIES 

19. Plaintiff Animal Outlook is a national nonprofit organization that works to expose 

cruel, unsustainable, and unhealthy practices of animal agribusinesses; to promote humane, 

environmentally friendly, and healthy food options; and to ensure that consumers 

receive accurate information about foods produced through animal agribusiness.   

20. Industrial farming is one of Animal Outlook’s priority issues, and Animal 

Outlook is engaged in campaigns to increase the transparency of the animal agriculture 

industry; decrease the consumption of industrially farmed animal products; and hold industrial 

agribusinesses accountable for their adverse impacts on animals, the environment, human health, 

and consumers.  

21. Animal Outlook is incorporated in Delaware, has its principal place of business in 

Maryland, and transacts business in the District of Columbia and throughout the United States.  

22. Animal Outlook is a “public interest organization” within the meaning of the 

CPPA. D.C. Code § 28-3901(a)(15).   

23. Animal Outlook has hundreds of thousands of supporters nationwide, with 

thousands living in the District of Columbia, including consumers who seek to purchase food 

products that are better for animals, the environment, and public health. 

24. Defendant ALDI Inc. (“ALDI”) is a corporation formed under the laws of Illinois 

with a principal place of business in Batavia, Illinois.  

25. ALDI is one of the largest grocery retailers in the country, with 2,200 stores 

across 38 states.2  

                                                      
2 ALDI, About ALDI U.S. – FAQs, https://www.aldi.us/about-aldi/faqs/about-aldi (last 

visited Mar. 19, 2026). 

https://www.aldi.us/about-aldi/faqs/about-aldi
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26. ALDI is a “person” and a “merchant” that provides “goods” within the meaning 

of D.C. Code §§ 28-3901(a)(l), (3), and (7).  

27. ALDI markets and sells products like shell eggs to consumers nationwide, 

including in the District of Columbia, through its retail stores. 

28. ALDI further seeks to reach the District consumer base online through its 

company website, animal welfare policy reports, and social media posts. 

STATUTORY FRAMEWORK 

 

29. This action is brought under the District of Columbia Consumer Protection 

Procedures Act (“CPPA”), D.C. Code §§ 28-3901–3913.  

30. It is unlawful under the CPPA for “any person” to:  

 “represent that goods or services have a source, . . . characteristics, . . . [or] 

benefits . . . that they do not have,” D.C. Code § 28-3904(a);  

 

● “represent that goods or services are of a particular standard, quality, grade, style, 

or model, if in fact they are of another,” id. § 28-3904(d);  
 

● “misrepresent as to a material fact which has a tendency to mislead,” id. § 28-

3904(e);  
 

● “fail to state a material fact if such failure tends to mislead,” id. § 28-3904(f);  
 

● “use innuendo or ambiguity as to a material fact, which has a tendency to 

mislead,” id. § 28-3904(f-1); and  
 

● “advertise or offer goods or services . . . without the intent to sell them as 

advertised or offered,” id. § 28-3904(h). 
 

31. The CPPA also makes it unlawful to “sell consumer goods in a condition or 

manner not consistent with that warranted . . . by operation or requirement of federal law,” 

id. § 28-3904(x), including the Federal Trade Commission Act (“FTCA”), which declares 

“[u]nfair methods of competition in or affecting commerce, and unfair or deceptive acts or 

practices in or affecting commerce” to be unlawful. 15 U.S.C. § 45(a)(1); see also 
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Cliffdale Assocs., Inc., 103 F.T.C. 110, app. 176 (1984) (holding that under the FTCA, “unlawful 

deception includes ‘a representation, omission or practice that is likely to mislead the consumer 

acting reasonably in the circumstances, to the consumer’s detriment’”). 

32. A violation of the CPPA may occur regardless of “whether or not any consumer is 

in fact misled, deceived or damaged thereby.” Id. § 28-3904.  

33. The CPPA “establishes an enforceable right to truthful information from 

merchants about consumer goods and services that are or would be purchased, leased, or 

received in the District of Columbia.” Id. § 28-390l(c). It “shall be construed and applied 

liberally to promote its purpose.” Id.  

34. Under the CPPA, “a public interest organization may, on behalf of the interests of 

a consumer or a class of consumers, bring an action seeking relief from the use by any person of 

a trade practice in violation of a law of the District if the consumer or class could bring an 

action” and the organization has a “sufficient nexus to the interests involved of the consumer or 

class to adequately represent those interests.” D.C. Code § 28-3905(k)(1)(D).  

35. As set forth supra, ¶¶ 19–23, Animal Outlook is a public-interest organization 

with a strong nexus to the interests of consumers in this case, i.e., consumers’ interest in 

receiving truthful information about shell egg products. Animal Outlook has worked 

extensively to advance protections for egg-laying hens through investigations and campaigns, 

and to ensure the truthful presentation of information about animal husbandry to consumers.    

36. Animal Outlook may therefore bring this action on behalf of D.C. consumers.  

37. This is not a class action or an action brought on behalf of any specific consumer. 

This is an action brought by Animal Outlook on behalf of itself, District of Columbia consumers, 

and the general public of D.C.  
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38. An action for injunctive and/or declaratory relief brought pursuant to § 28-

3905(k)(1)(D) on behalf of D.C. consumers does not require class certification and is not subject 

to the Class Action Fairness Act. See Animal Legal Def. Fund v. Hormel Foods Corp., 258 A.3d 

174, 190 (D.C. 2021). No class certification will be sought in this action.  

39. This action does not seek damages or restitution. Instead, Animal 

Outlook seeks to end the unlawful conduct directed at D.C. consumers, i.e., ALDI’s false and 

deceptive egg-product labeling and marketing.   

40. Remedies available under the CPPA include “[a]n injunction against the use of 

the unlawful trade practice” and “[a]ny other relief which the court determines proper.” Id. § 28-

3905(k)(2)(D), (F).  

FACT ALLEGATIONS 

41. ALDI’s webpage, titled “Cage-Free Eggs Available At ALDI,” continues to 

represent to consumers that ALDI committed to transition “to a shell egg supply chain that is 

100% cage-free by 2025.” Compl. Ex. B.  

42. This statement—like many of ALDI’s representations about its cage-free pledge 

between 2016 and 2025—is misleading: ALDI failed its pledge and sources many of its shell 

eggs from facilities that keep egg-laying hens in battery cages. 

43. ALDI’s public-facing Welfare Policy makes additional, misleading claims. 

Compl. Ex. C. 

44. ALDI states that the “Five Freedoms”—which include sufficient space for 

animals to exercise normal behaviors—are foundational to the company; doubles down on this 

statement by promising specific housing conditions for animals; and purports to safeguard not 
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just the physical, but also the mental and emotional well-being of animals in its supply chain. See 

Compl. Ex. C. 

45. ALDI has continuously violated the CPPA by marketing its cage-free pledge to 

consumers, despite knowing that it would fail—and now has failed—to uphold its commitment. 

46. ALDI also violates the CPPA by making detailed animal welfare assurances to 

consumers while neglecting to honor its basic cage-free commitment.  

I.  ALDI’s Cage-Free Pledge Misleads Consumers. 

47. On March 10, 2016, ALDI issued a press release, pledging that its “shell egg 

supply chain [would be] 100 percent cage-free by 2025.” A true and correct copy of the March 

10, 2016, press release is attached as Compl. Ex. D. 

48. That same day, ALDI announced the pledge on Facebook, writing that, “[a]s one 

of America’s favorite grocers, we’re committed to the well-being of animals in our supply chain. 

That’s why it is our goal to work with our suppliers toward transitioning to a shell egg supply 

chain that is 100 percent cage-free by 2025. . . . For more info, check out our website.” A true 

and correct copy of the March 10, 2016, Facebook post is attached as Compl. Ex. E. 

49. The March 10, 2016, Facebook post also provided a link directing consumers to 

the press release. See Compl. Ex. E. 

50. In 2018, ALDI reaffirmed its pledge in its public-facing Welfare Policy under a 

section titled “ALDI US Key Commitments on Animal Welfare.” On information and belief, 

Compl. Ex. F is a true and correct excerpt of the 2018 Welfare Policy. 

51. In 2019, the Welfare Policy again asserted that ALDI would be cage free by 2025, 

but made the pledge contingent “on available supply, regulatory, and consumer demand.” A true 

and correct copy of the 2019 Welfare Policy is attached as Compl. Ex. G. 
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52. Between 2020 and 2025, ALDI quietly deleted the pledge from its Welfare Policy 

altogether. See Compl. Ex. C. 

53. ALDI likewise removed the cage-free press release from its website. The link to 

the press release from ALDI’s March 10, 2016, public Facebook post is no longer active. 

54. On information and belief, ALDI did not issue a press release announcing that it 

was rescinding its cage-free pledge. No such press release is available on ALDI’s “Newsroom” 

webpage, which includes press releases dating back to 2020. A true and correct copy of the 

ALDI Newsroom webpage is attached as Compl. Ex. H. 

55. On information and belief, ALDI did not issue a Facebook or other social media 

post announcing that it was rescinding its cage-free pledge. 

56. In 2021, ALDI issued a progress report that included ALDI’s progress towards 

numerous sustainability and sourcing goals. A true and correct copy of the 2021 Progress Report 

is attached as Compl. Ex. I. 

57. The 2021 progress report made no mention of ALDI’s cage-free pledge. See 

Compl. Ex. I.  

58. In 2022, ALDI issued another progress report which, like the 2021 report, made 

no mention of the cage-free pledge. A true and correct copy of the 2022 Progress Report is 

attached as Compl. Ex. J. 

59. On information and belief, ALDI’s 2023 progress report is the first instance in 

which ALDI acknowledged that it might not satisfy its cage-free pledge. The report states that, 

“[d]ue to challenges and constraints in the US market, including available supply and consumer 

demand for affordability, we do not expect to meet this target.” A true and correct copy of the 

2023 Progress Report is attached as Compl. Ex. K. 



Page 11 of 25 
 
 
 

60. This disclaimer, however, appears only in fine print. See Compl. Ex. K. 

61. Meanwhile, the main text of the 2023 report reaffirmed to consumers that ALDI 

did plan to meet its goal to “[t]ransition to a shell egg supply chain that is 100% cage free by 

2025 based on available supply, regulatory and consumer demand.” Compl. Ex. K. 

62. Moreover, while ALDI knew in 2023 that it did not expect to meet its cage-free 

pledge, it did not issue a press release or Facebook post informing consumers.  

63. On information and belief, the only ALDI document that disclosed the company’s 

failed pledge was the 2024 progress report, which stated, “We will not achieve our goal to 

transition to a 100% cage-free shell egg supply chain by 2025. . . .”  A true and correct copy of 

the 2024 Progress Report is attached as Compl. Ex. A. 

64. Again, ALDI’s disclosure was buried in fine print. See Compl. Ex. A. 

65. Again, the main text of the 2024 report reaffirmed to consumers that ALDI 

planned to meet its goal to “[t]ransition to a shell egg supply chain that is 100% cage free by 

2025 based on available supply, regulatory and consumer demand.” Compl. Ex. A. This 

statement was demonstrably false in light of the report’s fine-print disclaimer. 

66. Again, while ALDI knew in 2024 that it would not meet its cage-free pledge, 

ALDI did not issue a press release or Facebook post informing consumers. 

67. In March of 2025, ALDI issued an updated Welfare Policy that was silent 

regarding ALDI’s failure to meet its 2016 cage-free pledge. Compl. Ex. C.  

68. On information and belief, ALDI still has never issued a press release telling 

consumers that it failed its cage-free pledge. The “ALDI Newsroom” webpage on ALDI’s 

website does not include any such stories. See Compl Ex. H. 
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69. On information and belief, ALDI never announced to consumers on its public 

Facebook page that ALDI was rescinding its pledge to go 100% cage free by 2025. 

70. ALDI’s failed pledge is also not disclosed on the “Supply Chain” or “Animal 

Welfare” pages of the corporate ALDI website.           

71. On information and belief, ALDI has never even disclosed its progress towards 

meeting its cage-free pledge, depriving consumers of any ability to assess whether ALDI has taken 

the pledge seriously or undertaken concrete steps toward compliance.       

72. Meanwhile, ALDI maintains a webpage titled “Cage-Free Eggs Available At 

ALDI” (the “Cage-Free Webpage”) which tells consumers, “[w]e’re committed to the well-being 

of animals in our supply chain. As part of this commitment, in 2016 we announced our goal to 

work with our suppliers on transitioning to a shell egg supply chain that is 100% cage-free by 

2025.” Compl. Ex. B.  

73. The Cage-Free Webpage falls under the “Frequently Asked Questions” section of 

ALDI’s website, showing that the cage-free pledge is an issue consumers care and thus 

“frequently ask” about.  

74. The Cage-Free Webpage does not disclose that ALDI failed its pledge. Instead, 

ALDI says, “For more information, visit corporate.aldi.us and click on the Corporate 

Responsibility tab.to learn more,” making consumers walk through several additional steps to 

learn the truth. Compl. Ex. B. 

75. Moreover, the webpage link to corporate.aldi.us (the “Corporate Webpage”) does 

not include a Corporate Responsibility tab, so consumers cannot readily find information that 

ALDI failed its pledge. A true and correct copy of the Corporate Webpage is attached as Compl. 

Ex. L. 
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76. ALDI’s failure to disclose that it did not meet its pledge—let alone provide 

progress updates—is inexcusable: ALDI’s sister-company, ALDI Australia, represents on its 

“Animal Welfare” page that it failed its own identical cage-free pledge, informs consumers what 

percent of the pledge ALDI Australia did reach, and establishes a new goal stating, “[w]e are 

working closely with our Business Partners to complete the transition to 100% cage-free shell 

eggs by 2030.”3 ALDI therefore has a replicable model, and has still decided to mislead 

consumers. 

77. As of February 2026, ALDI continues to sell shell eggs, including in the District, 

from suppliers that use battery cages. 

78. On information and belief, ALDI continues to use suppliers with no plan or ability 

to switch to cage-free eggs. 

79. For example, on information and belief, one ALDI supplier is Rose Acre Farms, 

Inc., which shut down its cage-free construction program back in 2017 when only 20% of its 

hens were cage free.4 

80. By marketing its cage-free pledge to consumers, even when ALDI knew that it 

could not meet the pledge, ALDI made false and misleading representations for years in 

violation of the CPPA. 

                                                      
3 ALDI Australia, Animal Welfare, https://www.aldi.com.au/sustainability/good-

planet/animal-welfare (last visited Mar. 13, 2026). 

4 Shruti Date Singh, Buyers Haven’t Materialized for Cage-Free Eggs, Farm Progress 

(Oct. 16, 2017), https://www.farmprogress.com/animal-health/buyers-haven-t-materialized-for-

cage-free-eggs.  

 

https://www.aldi.com.au/sustainability/good-planet/animal-welfare
https://www.aldi.com.au/sustainability/good-planet/animal-welfare
https://www.farmprogress.com/animal-health/buyers-haven-t-materialized-for-cage-free-eggs
https://www.farmprogress.com/animal-health/buyers-haven-t-materialized-for-cage-free-eggs
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81. ALDI further violates the CPPA by promoting its cage-free pledge as an ongoing 

marketing claim while omitting that it has already failed to fulfill that promise. 

II.  ALDI Creates the Misleading Impression That Its Eggs Are Produced Under High 

Animal-Welfare Frameworks Such as the Five Freedoms and Five Domains. 

 

A. ALDI Portrays Its Animal Welfare Practices as Among the Most Robust 

in the Corporate Sector. 

82. ALDI’s animal welfare claims are not limited to its cage-free pledge. 

83. In ALDI’s 2025 Welfare Policy, found on its “Animal Welfare” webpage,5 ALDI 

asserts that it believes in  “guiding principles” for “proper management and animal welfare,” and 

acknowledges that, “[a]s a retailer, it is [its] responsibility to work with [its] suppliers to support 

animal care and handling practices that are responsible, sustainable, and ethically justified.” 

Compl. Ex. C at 5.  

84. ALDI represents that “[t]he foundation of ALDI US’ Animal Welfare policy is 

established by the Farm Animal Welfare Council’s globally recognized ‘Five Freedoms’” which 

include: 

a. “Freedom from Hunger & Thirst”; 

b. “Freedom from Discomfort”; 

c. “Freedom from Pain, Injury, or Disease”; 

d. “Freedom to Express Normal Behavior”; and 

e. “Freedom from Fear & Distress.” 

Compl. Ex. C at 3. 

                                                      
5 ALDI, Animal Welfare, https://corporate.aldi.us/corporate-

sustainability/environment/animal-welfare (last visited Mar. 9, 2026). 

https://corporate.aldi.us/corporate-sustainability/environment/animal-welfare
https://corporate.aldi.us/corporate-sustainability/environment/animal-welfare
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85. ALDI, moreover, emphasizes its own beliefs about what each Freedom requires: 

a. “Providing access to fresh water and a diet formulated to maintain full health 

and support vigor in the animal”; 

b. “Providing a suitable environment that offers shelter and a comfortable resting 

area for the animal”; 

c. “Prevention or rapid diagnosis, and subsequent treatment of ailments”; 

d. “Providing sufficient space, properly constructed and maintained facilities, 

and the company of the animal’s own kind”; 

e. “Ensuring conditions and treatment that prevent mental suffering in the 

animal.” 

Compl. Ex. C at 3. 

86. ALDI also sets specific housing standards to align with the Five Freedoms. The 

Welfare Policy provides that “[a]nimal housing should be designed, constructed, maintained, and 

operated in a manner that minimizes and prevents animal distress, illness, or injury.” Compl. Ex. 

C at 4. 

87. Finally, ALDI represents that its “approach to Animal Welfare is also informed 

by the ‘Five Domains’, as these domains were developed with animal mental well-being in 

mind.”  Compl. Ex. C at 3. 
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88. The Five Domains are even more comprehensive welfare standards than the Five 

Freedoms: “the Five Domains Model was established to address the limitations of the Five 

Freedoms.”6 

89. The “Five Domains” include nutrition, environment, health, behavior, and mental 

state, with “mental state” at the center. See Compl. Ex. C at 3.  

90. According to the 2025 Welfare Policy, ALDI incorporates the Five Domains 

because “ALDI US believes that animals are sentient beings, and their emotional health should 

be prioritized amongst all management practices.” Compl. Ex. C at 3. 

B. ALDI’s Welfare Claims are Misleading Because it Sources Eggs from 

Caged Hens. 
 

91. According to the 2025 Welfare Policy, ALDI incorporates the Five Domains 

because “ALDI US believes that animals are sentient beings, and their emotional health should 

be prioritized amongst all management practices.” Compl. Ex. C at 3. 

92. Cage confinement systems cause pain and physical injury to hens, including bone 

damage, broken claws, osteoporosis, feather loss, cannibalism, and death.7 

                                                      
6 See World Animal Protection, What is the Difference Between the Five Domains Model 

and the Five Freedoms of Animal Welfare?, https://www.worldanimalprotection.ca/blogs/what-

difference-between-five-domains-model-and-five-freedoms-animal-welfare/ (last visited Mar. 

13, 2026). 

7 See Humane Society International, Welfare Issues with Furnished Cages for Egg-

Laying Hens (June 2024), at 6, 10–13, available at 

https://www.humaneworld.org/sites/default/files/docs/Welfare%20Issues%20with%20Furnished

%20Cages%20June%202024.pdf; C. C. Whitehead & R.H. Fleming, Osteoporosis in Cage 

Layers, 79 POULTRY SCI. 1033 (July 2000). 

https://www.worldanimalprotection.ca/blogs/what-difference-between-five-domains-model-and-five-freedoms-animal-welfare/
https://www.worldanimalprotection.ca/blogs/what-difference-between-five-domains-model-and-five-freedoms-animal-welfare/
https://www.humaneworld.org/sites/default/files/docs/Welfare%20Issues%20with%20Furnished%20Cages%20June%202024.pdf
https://www.humaneworld.org/sites/default/files/docs/Welfare%20Issues%20with%20Furnished%20Cages%20June%202024.pdf
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93. These systems have also been identified as contributing to multiple health 

disorders in laying hens, including uterine prolapse, foot disorders, and other diseases.8  

94. Cages severely restrict hens’ movement and prevent them from engaging in 

natural behaviors such as nesting, perching, dust bathing, and fully stretching their wings.9  

95. When hens in cages are unable to engage in their natural nesting behaviors due to 

the lack of space and nesting materials, they experience “significant suffering” and show 

symptoms of “severe frustration” like throwing themselves against the bars of the cages.10  

96. Cage confinement systems for egg-laying hens thus directly contradict ALDI’s 

Welfare Policy as it pertains to housing: that “housing should be designed, constructed, 

maintained, and operated in a manner that minimizes and prevents animal distress, illness, or 

injury.” See Compl. Ex. C.  

97. Moreover, it is widely accepted that cage confinement systems for egg-laying 

hens are inconsistent with animal welfare and the Five Freedoms.11   

                                                      
8 See, e.g., The Humane Society of the United States, An HSUS Report: Animal Suffering 

in the Egg Industry, available at https://www.humaneworld.org/sites/default/files/docs/egg-

laying-hen-report.pdf (last visited Mar. 13, 2026). 

9 See Humane Society International, An HSI Report: The Welfare of Intensively Confined 

Animals in Battery Cages, Gestation Crates, and Veal Crates, available at 

https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/welfare-of-intensively-

confined-animals-international-word-sept-4-08.pdf (explaining how “[t]he intensive 

confinement” of battery cages for hens “severely impairs the animals’ welfare, as they are unable 

to exercise, fully extend their limbs, or engage in many important natural behaviors”); Johnathan 

Cooper & Melissa Albentosa, Behavioral Priorities of Laying Hens, 14 AVIAN AND POULTRY 

BIOLOGY R. 127 (August 2003). 

10 M. Baxter, The Welfare Problems of Laying Hens in Battery Cages, 134 VETERINARY 

REC. 614, 617 (June 11, 1994); see also MICHAEL C. APPLEBY ET AL., POULTRY BEHAVIOR AND 

WELFARE 140 (2004). 

11 See, e.g., Ian Duncan et al., Scientist and Experts on Battery Cages and Laying Hen 

Welfare, HUMANE SOC’Y INT’L, 

https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/scientists-and-experts-on-

https://www.humaneworld.org/sites/default/files/docs/egg-laying-hen-report.pdf
https://www.humaneworld.org/sites/default/files/docs/egg-laying-hen-report.pdf
https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/welfare-of-intensively-confined-animals-international-word-sept-4-08.pdf
https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/welfare-of-intensively-confined-animals-international-word-sept-4-08.pdf
https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/scientists-and-experts-on-battery-cages-and-laying-hen-welfarehsi.pdf
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98. Birds in battery cages have to “push their heads through the cage and suffer 

feather loss and skin damage to access” food and water. Sick, weak, or less dominant birds “may 

have difficulty pushing past the other birds to access the food and water and consequently die.”12 

99. Thus, ALDI sources eggs from caged hens that live in conditions that do not meet 

ALDI’s own definition of Freedom from Hunger & Thirst: “[p]roviding access to fresh water and 

a diet formulated to maintain full health.” Compl. Ex. C.   

100. When hens are in battery cages, “[e]verything in their environment is unbearable: 

the smell, dust, noise, constant confinement and their inability to spread their wings, walk or 

stretch.”13  

101. Thus, ALDI sources eggs from caged hens that live in conditions that do not meet 

ALDI’s own definition of Freedom from Discomfort: “[p]roviding a suitable environment that 

offers shelter and a comfortable resting area for the animal.” Compl. Ex. C. 

102. Birds suffer painful injuries to feet and legs as a result of battery cage floors, and 

they are “restricted from exercising to such an extent that they are unable to maintain the strength 

of their bones,” leading to “increased incidence of bone breakage.”14 

                                                      

battery-cages-and-laying-hen-welfarehsi.pdf (last visited Mar. 13, 2026) (hereinafter “Scientists 

& Experts Report”) (explaining that “[t]he Five Freedoms . . . include freedom to express normal 

behaviour, and poultry may be frustrated in this expression in various ways. Indeed, when hens 

are stocked at typical commercial densities in conventional laying cages, they are not afforded 

even an earlier, much more modest list of five freedoms.”). 

12 Mike O’Shaughnessy, Inquiry Into the Use of Battery Cages for Hens in the Egg 

Production Industry (July 11, 2019), available at 

https://www.parliament.nsw.gov.au/lcdocs/submissions/63831/0280%20Mr%20Mike%20OShau

ghnessy.pdf (hereinafter “O’Shaughnessy Report”). 

13 O’Shaughnessy Report supra n.12; see also Scientists & Experts Report supra n.11.  

14 M. Baxter, The Welfare Problems of Laying Hens in Battery Cages, 134 VETERINARY 

REC. 614, 617 (June 11, 1994).  

https://www.humaneworld.org/sites/default/files/uploads/assets/pdfs/scientists-and-experts-on-battery-cages-and-laying-hen-welfarehsi.pdf
https://www.parliament.nsw.gov.au/lcdocs/submissions/63831/0280%20Mr%20Mike%20OShaughnessy.pdf
https://www.parliament.nsw.gov.au/lcdocs/submissions/63831/0280%20Mr%20Mike%20OShaughnessy.pdf
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103. Thus, ALDI sources eggs from caged hens that live in conditions that do not meet 

ALDI’s own definition of Freedom from Pain, Injury, or Disease: “[p]revention or rapid 

diagnosis, and subsequent treatment of ailments.” Compl. Ex. C. 

104. While hens “need to stretch their wings, preen, dust bathe, scratch, perch and lay 

their eggs in privacy, in a nest,” “[n]one of these behaviors is possible in a battery cage.”15 The 

birds become stressed and frustrated when they cannot express these normal behaviors.16 

105. Thus, ALDI sources eggs from caged hens that live in conditions that do not meet 

ALDI’s own definition of Freedom to Express Normal Behavior: “[p]roviding sufficient space,” 

and “properly constructed and maintained facilities.” Compl. Ex. C. 

106. Due to the limited space of battery cages and the extreme stress they cause, 

chickens often peck and injure each other. When these conflicts arise in battery cages, the 

crammed hens “have nowhere to shelter,” and conflict is frequent “due to boredom and 

frustration,” which is a source of distress to the birds, “as is the inability to carry out normal 

behaviors.”17 

107. Thus, ALDI sources eggs from caged hens that live in conditions that do not meet 

ALDI’s own definition of Freedom from Fear & Distress: “[e]nsuring conditions and treatment 

that prevent mental suffering in the animal.” Compl. Ex. C.  

                                                      
15 O’Shaughnessy Report supra n.12; see also MICHAEL C. APPLEBY ET AL., POULTRY 

BEHAVIOR AND WELFARE 140 (2004) (“Comfort movements such as preening, dust and water 

bathing, wing flapping and feather ruffling are important to keep the plumage in good condition. 

The incidence of these behaviours is influenced by availability of space and substrates. They 

decrease with crowding and are much less frequent in cages.”). 

16 See, e.g., Scientists & Experts Report supra n.11..   

17 O’Shaughnessy Report supra n.12;. see also L.J. ROGERS, THE DEVELOPMENT OF BRAIN 

AND BEHAVIOR IN THE CHICKEN 219 (1995). 
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108. Since ALDI sources eggs from caged hens that live in conditions that are

inconsistent with each of the Five Freedoms, the hens in ALDI’s supply chain live in conditions 

that are also inconsistent with the Five Domains, which—above and beyond the Five 

Freedoms—require affirmatively providing for animals’ mental and emotional well-being.  

109. Moreover, ALDI knows or reasonably should know that sourcing eggs from

caged hens is irreconcilable with the Five Freedoms and Five Domains, and, thus, ALDI’s own 

purported stance on animal welfare. 

110. ALDI emphasizes on its website that its 100% cage-free pledge was “part of

[ALDI’s] commitment” “to the well-being of animals in [its] supply chain.” Compl. Ex. B. 

111. Indeed, in first announcing its cage-free pledge, ALDI stated that it was

“committed to the well-being of animals in [its] supply chain,” and “[t]hat’s why” ALDI 

committed to reach “a shell egg supply chain that is 100 percent cage-free by 2025.” Compl. Ex. 

E (emphasis added). 

112. Since each of ALDI’s animal welfare claims is inconsistent with the use of battery

cages in its supply chain, each claim violates the CPPA. 

113. Further, ALDI’s animal welfare representations create a misleading net

impression that its eggs are sourced from hens raised in housing systems consistent with specific 

welfare standards, including the Five Freedoms and Five Domains, when they are not. 

114. Finally, ALDI’s animal welfare marketing, combined with the marketing of its

cage-free pledge, creates the misleading impression that its egg sourcing is cage free, when in 

fact it is not. 



Page 21 of 25 
 
 
 

III. ALDI’s Misrepresentations are Material to Consumers. 

115. ALDI’s misrepresentations are material to D.C. consumers, who care about 

supporting humane animal farming practices and/or believe that eggs from hens with space to roam 

are of better quality. 

116. A 2023 Dynata survey of East Coast and D.C. consumers found that when 

purchasing eggs, approximately 58% of consumers consider whether the chickens who laid the 

eggs are “cage free.”18  

117. The Dynata survey is consistent with at least a decade of market research 

demonstrating that consumers (1) consider animal welfare when making purchasing decisions, and 

(2) understand that cage-free eggs are more humane. 

118. A 2022 study published in the journal Food Ethics found that 83% of respondents 

would “likely switch to a meat, egg, or dairy brand that guaranteed that the products came from 

farm animals raised under higher animal welfare standards.”19 

119. A 2018 survey published in the journal Animals found that 70% of consumers paid 

attention to labels that indicate how animals were raised.20  

                                                      
18 Online Survey of East Coast and D.C. Consumer Purchasers of Shell Egg Products (on 

file with Counsel). 

19 M. Thibault, S. Pailler & D. Freund, Why Are They Buying It?: United States 

Consumers’ Intentions When Purchasing Meat, Eggs, and Dairy with Welfare-Related Labels, 7 

FOOD ETHICS art. 12 (2022). 

20 C.V. Spain et al., Are They Buying It? United States Consumers’ Changing Attitudes 

Toward More Humanely Raised Meat, Eggs, and Dairy, 8 ANIMALS art. 128 (2018). 
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120. A 2018 study published in the journal Food Policy further found that consumers 

are willing to pay a premium price on products with increased animal welfare standards.21  

121. The 2015 national survey published by Consumer Reports found that 84% of 

consumers say “providing better living conditions for animals” is a key objective when shopping 

for food.22 

122. A 2016 review of 53 consumer studies published in the Journal of Agricultural and 

Animal Ethics shows that “consumers perceived the aspects of outdoor access, stocking density 

and floor type as important factors influencing animal welfare.”23 

123. A 2013 study published in the Journal of Agricultural and Resource Economics 

found that 63.5% of respondents regarded practices such as housing hens in cages as worsening 

hens’ welfare.24 

124. Accordingly, ALDI’s cage-free and animal welfare claims mislead consumers in a 

manner that is material to its customers’ purchasing decisions.  

                                                      
21 D.L. Ortega & C.A. Wolf, Demand for Farm Animal Welfare and Producer 

Implications: Results from a Field Experiment in Michigan, 74 FOOD POL’Y 74 (2018). 

22 Natural Food Labels Survey: 2015 Nationally Representative Phone Survey, Consumer 

Reports National Research Center, 4 (2015), https://www.foodpolitics.com/wp-

content/uploads/Consumer-Reports-Natural-Food-Labels-Survey-Report.pdf. 

23 M. Janssen, M. Rödiger & U. Hamm, Labels for Animal Husbandry Systems Meet 

Consumer Preferences: Results from a Meta-analysis of Consumer Studies, 29 J. AGRIC. & 

ENV’T ETHICS 1071 (2016). 

24 Yan Heng et al., Consumer Attitudes Toward Farm-Animal Welfare: The Case of 

Laying Hens, 38 J. OF AGRIC. & RES. ECON. 418, 429 (2013). 
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PLAINTIFF’S CLAIM FOR RELIEF   
 

Violations of the District of Columbia Consumer Protection Procedures Act 
 

125. Plaintiff repeats and realleges all preceding allegations as if fully set forth 

herein.   

126. ALDI pledged to consumers that its supply chain for eggs would be cage free by 

2025. ALDI quietly removed this commitment from its Welfare Policy without issuing a news 

release or even a post on social media. Meanwhile, ALDI’s webpage titled “Cage-Free Eggs 

Available At ALDI” continues marketing this pledge, without disclosing that ALDI failed to 

meet it.  

127. ALDI’s Welfare Policy includes some of the most robust animal-welfare 

commitments in the corporate sector. ALDI states that it abides by the Five Freedoms, the Five 

Domains, and specific housing standards. However, cage confinement systems used in ALDI’s 

supply chain for eggs do not meet any of these standards. 

128. ALDI’s marketing practices therefore violate the CPPA by “represent[ing] 

that goods . . . have a source . . . [or] characteristics . . . that they do not have,” “represent[ing] 

that goods . . . are of a particular standard, quality, grade, style, or model, [when] in fact they are 

of another,” “misrepresent[ing] as to a material fact which has a tendency to mislead,” “us[ing] 

innuendo or ambiguity as to a material fact, which has a tendency to mislead,” and 

“advertis[ing] . . . goods . . . without the intent to sell them as advertised[.]” D.C. Code §§ 28-

3904(a), (d), (e), (f-1), (h).  

129. By continuing to market its cage-free pledge without including a disclaimer that it 

failed the pledge, ALDI is also failing to state a material fact, which tends to mislead consumers 

in violation of the CPPA. Id. § 28-3904(f). 
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130. ALDI’s deceptive advertising is also unlawful under the Federal Trade 

Commission Act, 15 U.S.C. §§ 41-58, and therefore constitutes a further unlawful trade practice 

under the CPPA. See Id. § 45(a)(l); D.C. Code § 28-3904(x).  

PRAYER FOR RELIEF   

WHEREFORE, Plaintiff Animal Outlook respectfully prays for judgment against ALDI 

and requests that the Court:   

i. Declare that ALDI’s welfare marketing violates the CPPA with respect to its egg 

products;   

ii. Order ALDI to cease its misleading and deceptive marketing practices unless and 

until it changes its animal husbandry practices to conform to the consumer 

expectations it has created, i.e., to fulfill its cage-free pledge;    

iii. Order ALDI to rectify years of misleading marketing, by disclosing to consumers 

that it failed its cage-free pledge; 

iv. Award Plaintiff its costs and disbursements, including reasonable attorneys’ fees 

and expert fees, and prejudgment interest at the maximum rate allowable by law; 

and   

v. Award Plaintiff such other and further relief as the Court may deem just and 

proper. 
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/s/ Kim E. Richman 

Richman Law and Policy 

Kim E. Richman (D.C. Bar No. 

1022978) 

1 Bridge Street, Suite 83 

Irvington, NY 10533 

(914) 693-2018

krichman@richmanlawpolicy.com

/s/ Jareb A. Gleckel 

Animal Outlook   

Jareb A. Gleckel (pro hac vice 

forthcoming)

P.O. Box 9773 

Washington, DC 20016 

(516) 232-5167

jgleckel@animaloutlook.org

Date: March 20, 2026


